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Introduction

If you have been around for any length of time online, you have probably
heard the phrase, “the money is in the list.” This refers to the idea that the
key to profitability with email marketing is having your own subscriber list
that buys from you. With your own list, you can email to them regularly and
have them purchase your offers, whether they are your own products or
products you are an affiliate of.

Of course, having success with email marketing involves more than just
emailing your list repeatedly with offers- in fact, that’s a good way to get
them to unsubscribe from your list and possibly even file complaints with
your Internet service provider (ISP), which can lead to greater
restrictions on your ability to email your list.

Thus, there are certain rules and guidelines you should follow if you plan on
being successful with email marketing. Done properly, email marketing can
be a very lucrative marketing vehicle for your business, your brand, and
your reputation. This ebook will show you the proper way to begin building
your list, forming a relationship with them, and getting them to trust you
so that they will be likelier to purchase products and services you
recommend to them. It will also show you what you should avoid so that
you don’t damage your reputation with them and make them want to leave
your list and even complain to your ISP.



Email List Building Blueprint

Begin With The End In Mind

A key mistake many beginner and intermediate Internet marketers make
when they dive into email marketing is that they go in with the wrong
mindset. The mindset many of them will go in with is, “I'll email my list
repeatedly and make plenty of sales.” It's likely they have subscribed to
some email marketers’ lists who spread this way of thinking in order for
their subscribers to purchase from them.

Truth be told, if you go into email marketing with the mindset that you can
repeatedly email your list numerous times over the course of a few days or
even hours, you are essentially dooming yourself to failure in email
marketing before you even start. Despite what you may have heard or even
seen from some Internet marketers, repeatedly emailing your list the same
offers over and over again is only going to lead to them NOT buying from
you, unsubscribing from your list, and even potentially reporting you to your
ISP for harassment and abuse of email. That will certainly damage your
business, brand, and reputation, and it will not be easy to recover from such
damage, if it’s even possible. Thus, it’s best you NEVER have that mindset
to begin with.

The mindset you should have when it comes to email marketing is not the
profitability you can gain from it, but rather the value you can bring to your
subscribers. This includes the ability to know them and help them wherever
possible.

A popular word that is being spread in the business world today is
“engagement.” Engagement is the connection you make with your subscribers
and customers, showing that you understand them and providing them with
what they need and want to buy. Engagement is a big key to being successful
with email marketing because your subscribers have to learn more about who
you are, what you stand for, and why they should
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learn to trust you and your recommendations so that they will purchase
from you.

Virtually no one is going to buy from a shady dealer, retailer, or business.
This also holds true in online marketing as well. If people can't learn to trust
you because of shady business practices, your email marketing efforts will
go for naught, leading to little to no profit and a negative reputation.

This is why your mindset from the very beginning of your email marketing
career has to be what you can do for your subscribers and customers, NOT
how much profit you can get from them and relentlessly emailing them in
order to obtain that profit. Have the right mindset from the beginning, and
you can certainly earn a great deal from email marketing in the long term,
not to mention create a positive reputation for your brand, your business,
and yourself.



