Article
Marketing
Secret Tips & Tricks

e Marketing
Amf;'gm TIPS




Contents

(01 =T o1 T PSP SP 6
Introduction to Article Marketing .......ooovuiiii i e s e e st e e s s bee e e senreeeeans 6
What is Article Marketing? ......ueii ettt et e s e e st e e sessabaeesssbeeessnsaeeessraeesnnseeens 7
IMportance of Article MarkETiNG.........oo i e et e e e e te e e e bee e e eeabe e e e e aeeeeennees 8
WHhat iS VIiral Mark@UiNG? ....cccveeiieiiiie ettt ettt e e te e e e ette e e e e ba e e e eataeeseeeabaeeeesseeesansaeeeenssaeesnsanens 8
HOW Viral Marketing WOTKS? .......coocuiiieeiiie ettt e et e e e tte e et e e e sabae e e s e enteeeeenbaeesennseeeeenseneeennees 8
Scope and Importance of Viral Marketing.........cocuvveiiiiiii i e e 9
(00 F=Y o1 =Y G U PPPRRRRPRRt 11
How to Develop Effective Article Marketing STrategy ....ccuuvvvvieiieiiie e 11
Step # 1: Crafting APPropriate ArtiCIE ... ..o ittt e e e e te e e e e are e e e aneeas 11
Step # 2: Article SUDMISSION......ooi it re e e e e e be e e e e ate e e e abeeeeenbeeeeenseeeeennees 11
Step # 3: MeasUring EffeCtiVENESS: ....cocuiiee et ae e e e are e e e aneeas 12
(0 =T o1 1T e TSP 13
What is A SUCCESSTUI AITICIE? ...ttt et et enne e 13
A SUCCESSTUI ATTICIE ...t sttt e s st e s bt e e st e e sab e e sateesabeesbeeesneeesneeas 13
o1 e o] @11 4 o] o FE PP URTOVSRPRRUPR 14
(0 07T o1 11 o SRSt 15
How to Create Effective Article CONTENT? .....c.coi it 15
(01 =T o1 1T ol TPt 18
Tactics to Generate Web TraffiC ..ot s 18
(0 0T o1 =T T PUPUPR 20
TipS t0 BOOSt SEO RANKING ..eeevuiiieiiiiiieiiiiee s eitee sttt e e sttt e s st ee e sate e e s s baeeesabeseeesantaeeessseeesnnsaeessnsseeesnnssnes 20
SEO Ranking and Its SINIFICANCE ......cccciiiieeie et e et e e et e e e e ata e e e aneeas 20
Guidelines to IMpProve SEOQ RANKINGS ......cciiciiieiiiiiee ettt e st e eectee e eetee e e eree e esbee e seeeataeesenbeeeeenntaeesnasenas 20




(@1 0= T o1 11 PSRRIt 22

Creating Back Links and Its SignifiCanCe.........ceiicuiiiii i et earee e sara e e e 22
What iS5 @ BaCK LINK?..couieiiiiieiieeee ettt ettt r e r e s re e n e neesneenneenneens 22
IMPOIrtance Of BaCK [INKS.......viiiiiiiiiiiiie et s e s s et e e s st e e s sbaeeessnbeeeesbeeeesans 22
Strategies to Create Quality BaCk LINKS .....coeiiieeieiiiieec ettt e e e e et e e e e ee e s 23

(0 07T o1 1T ot < TR UUPRR 25

Promoting Article Marketing through RSS FEEAS .......eiivciiiiiiiiieeectee ettt et 25
WAt IS RSS ..ttt ettt ettt ettt e b e e bt e bt et e e bt e b e e bt e bt et e enbeeabe e be e b e enneenreens 25
BENEFILS FOr USING RSS ..ottt e et e e e et e e e sate e e e sabaeesesteeesantaeeesseeeennns 25
HOW dOES RSS WOTK?....eniiiiiiieeite ettt ettt ettt ettt ettt e sat e st e s bt e e bbe e bt e eesabee e beeebbeesnseesabeesabeesnsaesnnes 26
Promoting Article Marketing Through RSS Feeds and Its Significance .......ccccccovcciieeeei e 26

L0 0 F=Y 1 (= TSRS 28

Tips to Develop Compelling AUThOr's RESOUICE BOX.....cccuuiieiiiiieeieiiieeeeiiieeeecireeeesiree e eeireeesebaeeeennreeeeennenas 28
What Is an Author Resource Box and Its Significance .........ccceeeeeeeieeiiee e 28
Tips to Develop Compelling RESOUICE BOX.....ccuuiiiicciiieeiiiiieecitee e cciiteesettee e ssvte e e sstree e s e staeassesteeeessaeeesnnes 28
WOIAS OF CAULION ..ttt ettt s e st e s bt e e bae e e sabeesabeesabeesabeesbeeesaseesabeesabeenas 29

[0 0 F=Y o1 (Y SRRt 30

Article Submission Tips to Generate Maximum EXPOSUIE......ccuiiiicciiiiieeiicciiiieee e e eecirtrre e e e e e e e esneaneeeeeeeas 30
REIAtEO WEDSIEES ..eeeeeeiieiiette ettt ettt ettt ettt st st st et et e e s e enreeane 30
Online Content PUBIISNEIS ...co..iiiiiieee e ettt et 30
Post Them to Related POPUIAr BIOZS......ccccuuiiiiiiiiie ittt ettt et e et e e s e sta e e s s aae e e ssaaaeeseanaaeeeas 31
FOTUMS Lot bbb s b s e s ba s e e s aaa e e s 31
Article DiSTriDULION SIS ...c.uviiiieeiie ettt sttt e s e sab e sabe e s b e eebee e saneesnreas 31
F g u ol [ D] =T o o] =T PP UPTO VSRR 31

(01 0= T o1 T ol RSP 32




Taking Advantage of Article DIr€CLOTIES ......eiicviieieiiee et et e e e e e s e e s ebre e e esabeeesenneeeeenarenas 32

Benefits Of Article Dir€CTOIIES .. ..iiviiiieiieieect ettt s st s sane e 32
Tactics to Extract Maximum AAVANTAZE ......uvveeeieeeiiiiiiieeeeeeeeecirrreeeeeeeeiirreeeeeeeesitareeeeseeseesesssrsseesessssnssens 33
(01 0T o1 =T o U UUPPPR 34
Article Marketing AULOMALION ....cciii e e e et e e e e e e e e aart e e e e e e eesnnreeeeaeeeenns 34
What is Article Marketing AUTOMAtION? ........c.oiiiiiiiie e e et e e e e eare e e e earee e e aneeas 34
Benefits of Article Marketing AUtOMAtioN.........coii i et e e eetae e e e baeeeeanes 34
(@ =T o1 1T ol TSR 36
Benefits Of Article MarkEting ... ...ooocueieiiieie e e e st e e et e e e e sataeeesabeeeensaees 36
[t ReQUIres LOWEST INVESTMENT ....uiiiiiiiiiiiieiie ettt ettt e e e s s e sbre e re e e e s s s s stbteeeesesssannsnaeeens 36
Helps you develop credibility @nd truSt.........cooo it e ee e 36
[t helps YOU iIMPIroVe YOUT EXPEITISE ..occuueiiieiee e e e ettt eectree e e e e st e e e e s est e e e e eeeeeeeesnsbteeeeseeesnssenaneens 36
[t Provides [ONG-TEIM EXISTENCE ...iiiiiiieecciiee ettt ettt e e et e e e e tte e e s eate e e e ebaeeeaesbteeeesataeeessaneesansanaesnnes 36
Rescue and reiNVESt iN YOUN WOTK........ciiciieiiiiiieeeciiee e ecitee et e e e ectre e e eetteeeeebaeeessenteeessnsaeeesseneesansaneesnnes 37
Utilize articles in VarioUs OTNEI WaYS ........cuiiiiiiiiii it ectee ettt e e st e e e stae e e s saae e e esaseeessanseeeeas 37
Do you lack time or knowledge? Never mind it still WOrks ........ccocoveeiiiiiiiiiiiii e 37
(01 0 F=Y o (Y 0 S SURR Rt 38
Business Promotional Strategies through Article Marketing.......cccooveeciiieee e, 38
(0 =T o1 T o R TSR 39
Measuring Effectiveness of Article Marketing Campaign..........eeeeciieeiiiiii e e 39
Why to measure Effectiveness of Article Marketing Campaign? .......cccceeevciee e, 39
Ways t0 MeEasure EffECtiVENESS ... ..uii it e s e e e s sba e e e neeas 39
(0 0T o1 =T o T PUPPRR 41
Do’s and Don’ts Of Article Marketing..........ooocuiii ittt e e e e e e e e are e e e e nnes 41
DOS Of Article Mark@TiNG .....oeo i e et e e et te e e e te e e e e abee e e ebteeeenreeeeanseeeeennees 41




(D Lo Y0 (oY A ol T Y oY oY o1 V=R 42

(@ =T o1 T ol PSR 43
Difference between Article Marketing and Article Writing ........eeeeieieiiiiieeee e 43
(0 0T o1 =T o 2 F PP 45
Article Marketing - in @ Bird’s EYE VIBW .....ccocuuiiiiiiiieeeciiee ettt e ettt e e et e e et e e e e are e e eeabaeeesanaeseenraeaenas 45




Chapter 1

Introduction to Article Marketing

“You can have brilliant ideas, but if you cannot get them across, your ideas will not get you anywhere.”

-Lee Lacocca

It is a well known fact that businesses need marketing to survive. No matter how good is your product or
how excellent are your services or ideas, you need to reach out to masses in order to generate sales,
otherwise you will get to nowhere. The importance of marketing was also highlighted by the CEO of

Nike, Phil Night who once said that,

“The most important thing we do is market the product. We have come around to saying that Nike is a
marketing-oriented company, and the product is our most important marketing tool”.

-Phil Knight, CEO Nike

As we all know that, products and services changes with demand and so does the marketing techniques.
Previously print media, radio and television were considered to be the sources of marketing but now
with the advent of internet, online marketing is flourishing day by day and is becoming the fastest and
the inexpensive source of sharing information almost everywhere around the world. As internet is
evolving as a social web site with interactive communication, internet marketing has gained popularity.
Various statistics reveal that online advertising has grown to be worth tens of billions of dollars annually,
in just a few years. According to a report published by Price Water House Coopers (PWC), that in the
year 2006, 16.5 billion US dollars was expected to be spent on online marketing in the United States.
Also in UK, the Internet Advertising Bureau (IAB) reported that, internet marketing has flourished in
recent years becoming a multi-million pound industry.( Source: www.iabuk.net).According to a study by
the IAB and PricewaterhouseCoopers (PwC) , spending on online advertising in the UK might reach to 1

billion pounds for the first time, fuelled by increased use of broadband.

These figures advocate the growing importance of internet marketing as also reaffirmed by David

Silverman, Partner, Entertainment and Media Practice, PricewaterhouseCoopers, who said that:




"The latest results reaffirm the internet's growing importance for marketers to integrate online

advertising into their overall media plans."

This is the reason why companies are constantly engaging in adopting various successful internet
marketing strategies in order to reach out to their target markets and Article Marketing is one of the
most effective of all. This book is dedicated to impart you with an in depth information about Article
Marketing. If you want to become a successful online marketer and want to stand out of your
competitors through incorporating effective article marketing tactics than this book is essentially worth
reading for you and will help you explore what is article marketing, its importance, its scope, its benefits,
how to create an effective article strategy and employ valuable article marketing tactics and much more.
But before getting into much depth, first let’s have an introduction about article marketing and how it is

associated with viral marketing another online marketing phenomenon.

What is Article Marketing?

Article marketing is a form of online marketing that companies incorporate to advertise products and
services to the potential market. The term article marketing is not novel to us, although its form has
been changed prominently. Traditionally article marketing was done through print media as it was the
only medium of mass communication. Companies or businesses in an effort to increase their customer
base used to supply useful content in the form of an article to leading newspapers free of charge.
Newspapers in turn publish these articles and in return prints the companies contact information with
the article. For example visa consultants may submit an article on the latest visa regulations and
newspaper might publish this article with the name and contact information of the visa consultants.

Hence it is a win-win situation for both the players.

Today with the internet revolution, article marketing has taken the form of internet article marketing.
Companies today in order to market their services and products to the customers and to create brand
awareness are engaging in article marketing activities via various online article directories like ezine and
many others. By posting their articles in various article directories and linking articles with pages of their
own websites companies can generate leads for their businesses in order to flourish. Some online
marketers often in order to maximize their online article marketing campaign results try to submit their

articles to multiple article directories.




