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Attention: Anyone Serious About Joining The Ranks OF TOP Network Marketers but don't know where
to start. .

Discover Essential Strategies to Succeed in
Network Marketing.

From: Scott Thompson
Date: Friday, March 09, 2007

Dear Friend,

There are eenerally two (2) ways of building wealth today: you can either take up one-time
contracts/job and get paid only once, or buld a business and eamn residual income.

Obviously, the most desired state is earning residuel income whereby you earn over and over after
putting in your effort once!

The Mujority of professionals that enjoy this type of income are found in lucrative fields such as actors,
wiiters, musicians, singers, and mventors.

Network Marketing Revealed

‘Discover the Single most
Important Skill'you can Ever: Learn
In Marketing!”
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“Discover the Single most Important Skill you can E ver Learn in
Marketing!”

LEGAL NOTICE

The Publisher has strived to be as accurate and complete as possible in the creation of
this report, notwithstanding the fact that he does not warrant or represent at any time
that the contents within are accurate due to the rapidly changing nature of the Internet.

While all attempts have been made to verify information provided in this publication, the
Publisher assumes no responsibility for errors, omissions, or contrary interpretation of
the subject matter herein. Any perceived slights of specific persons, peoples, or
organizations are unintentional.

In practical advice books, like anything else in life, there are no guarantees of income
made. Readers are cautioned to reply on their own judgment about their individual
circumstances to act accordingly.

This book is not intended for use as a source of legal, business, accounting or financial
advice. All readers are advised to seek services of competent professionals in legal,
business, accounting, and finance field.

You are encouraged to print this book for easy reading.
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Dear Friend,

I’m writing this to you while it's fresh in my mind and pumped...
actually totally psyched about this subject. Copywriting is something
I've personally been working on perfecting ever since | made that
initial decision to take a stab at making a dollar or two online.

You see... copywriting is the single most important skill you can ever
learn in marketing. You either learn to write it, or pay someone else
dearly to write it for you. Personally... I'd rather keep that kind of
money in my own pocket and just learn how to write it.

It doesn’t matter how fantastic your product is... if your sales copy
sucks you’re going to spend your time and money and send it down
the toilet.

You can actually have a shithouse product, but if your sales copy
screams a pot of gold at the end of a rainbow... Then it will sell.

I’'m sure you’ve experienced this before... You find yourself so
engrossed in a sales page, you can't take your eyes off “what will be
said next”... This is what you’re aiming for when you write your own

copy!

Heck... doesn't just apply to sales pages... Have you ever had an ad
that comes on TV... and you cannot change the channel? You feel
compelled to watch every part of it... You know you’re being “sold to
but you just can’t resist! You've got to watch every part of it!

In fact... it just happened to me 5 minutes before | began writing
this... I'd just finished watching a movie and when | flicked to the tv
there was one of those “infomercials” on.
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And you know what? | COULD NOT SWITCH THE CHANNELS!
Anyways, lets get to it...

Right now, I'm going to show you what system | use in order to pull
an at LEAST 1% conversion. Most of my conversions sit around 1.5%
to 3%.

Here is my formula...

Headers

They look pretty don’t they? In fact... it often gives the page a much
more professional feel... Depending on my sales copy... | may or
may not use one.

Let me explain...

If I'm selling a product for under $20 and I’'m planning on selling it to
my subscriber list then | will usually create a banner for a slightly
more professional feel. (Especially if I'm planning on only writing a
small sales page for it...2 to 4 pages).

In order to use this feature though, you need to ensure it blends in
with your page, not stands out like dogs dicks. You don't want it to
take away the focus of what you are selling.

If you are using a blue background then a red colored header is going
to look inappropriate. Yes... it will stand out like dogs dicks! (Excuse
my French ;-))

Perhaps a good indicator of this is for you to reflect and think back
before you begun marketing... How many websites did you buy from
that had a header?
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