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Terms and Conditions 

LEGAL NOTICE 
 
The Publisher has strived to be as accurate and complete as possible in the 
creation of this report, notwithstanding the fact that he does not warrant or 
represent at any time that the contents within are accurate due to the rapidly 
changing nature of the Internet. 
 
While all attempts have been made to verify information provided in this 
publication, the Publisher assumes no responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. Any perceived slights of 
specific persons, peoples, or organizations are unintentional. 
 
In practical advice books, like anything else in life, there are no guarantees of 
income made. Readers are cautioned to reply on their own judgment about their 
individual circumstances to act accordingly. 
 
This book is not intended for use as a source of legal, business, accounting or 
financial advice. All readers are advised to seek services of competent 
professionals in legal, business, accounting and finance fields. 
 
You are encouraged to print this book for easy reading. 
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Foreword 

Huge businesses like Wal-Mart have demonstrated to us all the 
mightiness of a corporation, now you as well may harness that 

might. With hard work and determination all the world will shiver 
before your power.   

   

   

Corporate Domination Tactics 

Own The Corporate World And Be Your Own Man!
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Synopsis 

 

To take over the corporate domain utilizing corporate 
supremacy you must have something to sell. Your product 
ought to be something that can even be entirely useless that 

individuals feel they "just must have" there's nothing wickeder 
than bending other people to your every whim, regardless how 

mindless. Recall The Slinky. 
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Design It 
 
 

Contriving a product might seem like a secret wizardly art, with only a 
couple of companies really able to do it advantageously. But if you've 
the time, forbearance, and diligence, you likewise may design a 
desirable and usable product that may be sold on the market. 
 
Who are your buyers? What do they require? Resolving these 2 
questions is most important. This might seem obvious, but it isn’t 
always so aboveboard. Buyers are wide-ranging in their demands. 
Some individuals decide to drive small black frugal autos, while other 
people choose sleek and sexy high-performing ones. 
 
What makes your buyers tick? Begin by dropping a line to all the 
stakeholders in your product and everything that they'll demand of 
the product. What sorts of qualities are they seeking in the product? 
Typical ones are dependability, hardiness, affordability, and aesthetic 
qualities. Following determine how you're going to accomplish those 
demands. Think about everything that this product will go through 
during its own life: transportation, operation, and disposal. 
 
Specify all the functions that your product will execute and list out all 
the necessities. Think about all scenarios in which the product will be 
utilized.  What kind of constraints will the product bear? Must it be 
inside a particular cost objective? The more you specify these all up 
front, the easier the conception of the product will go. Each time you 
discover a fresh necessity or constraint later in the evolution process 
it will call for design re-work, which entails more time and work. 
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Distinguish how you'll accomplish each of those roles. Carry on 
determining solutions for all procedures, breaking them down them 
into littler, more resolvable problems if essential. For instance, baking 
a wedding cake might be quite a hard task, but if you split it into 
particular tasks like accumulating ingredients, blending ingredients, 
putting in pan, and so forth, then it will be simple. 
 
Make alterations to your design according to the feedback you've got. 
Carry on formulating all the details guaranteeing that you satisfy all 
the essentials. Duplicate the testing and evaluation till you're satisfied 
with the product. 
 
Set up your product for creation. Identify where each and every part 
that you need will come from. Procure the sufficient working capital 
essential to support all the elements that you'll need. Ascertain the 
method of getting your product to buyers and what sorts of packaging 
will be essential. 
 
Send out your product! You'll likely need an inventory of product, 
depending on whether your product is digital or not. Make certain 
that you've a strong distribution channel. Are you selling on Amazon, 
Walmart, or Joe Bob's TX RV Center? Whatever the place, make 
certain you've a way to get products to the places that sell them. Go 
forward to market your product and formulate your brand so that 
everybody knows about it. 
 
Provide Support for the product. Go forward to accumulate buyer 
feedback, and utilize all the fresh information that you just learned 
from developing this product to formulate the next generation 
product. Carry on reducing the cost of your product through modest 
design changes to step-up your profit margin. 
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Chapter 2: 
Pick A Name 

 

 



 - 10 - 

Synopsis 
 

Your company will one day prompt dread, fear and yearning in 
the hearts of millions. I do not urge Happy Smiley Face Trucks 
as a company name regardless how good your prices are.
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Name It 
 
A company's brand name acts as a sort of marketing for that 
company--it's "brand" or mark differentiating it from its rivals. As a 
matter of fact, a company brand name may make or break that 
company inside its first year depending upon public reaction to the 
brand. Utilizing creative thinking when coming up with a name for 
your company is essential to acquire a name that not only stands for 
your company, product and/or service(s), but likewise brings up a 
emotional response from the public--a association to your company 
and brand for ages to come. 
 
Consider your company- specifically, its products, story, slogan and 
business plan. Pick out the precise way you want the world to see and 
react to your company and its products and services. When you have 
a clear picture of your company and its global representation or 
"picture" forms in your mind, you are able to far more easily find  a 
word or list of words that connect directly to this picture of your 
company in general. This may likewise form the same connection in 
the minds of other people. 
 
Arrive at a list of single words or word-sets that you or the world 
normally connects with your business or market. Additionally, impart 
to that list words you feel best identify your company and its image. 
Don't hesitate to impart international, market-specific language or 
any word or words that you think fit well with the picture of your 
company. 
 
Arrive at sound connections. If you hear the word spoken out loud 
and it produces a damaging feeling, has a damaging connotation in 
another language or does not "sound" quite correct, bump it off your 
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list. Conversely, if you discover a cockeyed word or non-related word 
that sounds like it attaches to your company image, bring it to your 
list. 
 
Pick out words that automatically build a particular picture in the 
mind or words affiliated with literature and the arts that already have 
a popular base in culture in those arenas, but not in your market. 
 
Fiddle with your words. Fuse words to produce fresh words or, if 
you've a core product or long business name, produce acronyms 
utilizing the first letter of every word. Additionally, attempt rhyming 
words to come up with more poetic or fluent word-sets that an 
individual hearing the words for the 1st time may remember easily. 
  
Arrive at color connections. A few words that describe colors shape an 
association to color in reference to businesses that deal in color or in 
reference to particular emotions. It's among the reasons that a lot of 
"Rainbow Paint" house painting or paint makers exist.  
 
Rainbows kick up not only a picture of a myriad of beautiful colors, 
but produce a favorable feeling. If you don't sell paint, don't fret --you 
are able to still utilize color to produce an excited response. Merely 
consider the ways decorators utilize colors to set a "climate" and 
consider the ways you are able to do the same by referring to a color 
to your company's image or products. 
 
Pick out a panel of colleagues or originate a public survey utilizing 
your list of likely names to gauge response to your top twenty to forty 
possible brand names. 
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Chapter 3: 
Get People Involved 
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Synopsis 

 

You'll require hordes of foot soldiers to work for and with you. 
They must be helpful, perpetually meeting customer needs 

when a customer requires something, and borderline genius. 
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Get People 

 
Every employer would like to recruit the best employee or associate 
for the job. But wishing for something and acquiring it may be 
ambitious. The most beneficial employees or associates are frequently 
found in little acknowledged places by even scarcer origins.  
 
Fortified with a plan of action that includes both demonstrated and 
irregular techniques of employing people or developing associates, a 
business may get the best people around. 
 
Recognize what you wish in your hire or associate and what you are 
able to provide them. Employees and associates today require more 
than a job and you must be unforced to offer more while getting the 
work complete.  
 
Write out a detailed list of what is required and identify what you and 
the employee or associate may expect to acquire from the 
relationship. Mutually beneficial positions rarely bomb. 
 
Think of your employees or associates as profits or a moneymaking 
sale. The correct sort of thankful attitude, coupled with reasonable 
compensation, may help recruit great employees or associates. 
 
Publicize in all the common places, but add notices in little utilized 
places like Craigslist and discussion boards or in the local cafe. Drop 
by or call on university and college advisors. 
 
Declare your needs to your local business and trade connections. 
Utilize your network to enroll prospects just as you do for the 
succeeding luscious sale. 
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Speak to acquaintances and friends when you need to employ or 
enlist somebody. Very frequently somebody knows somebody who 
has a noteworthy person who'd make a perfect match. 
 
Arm your upper management with enough info about the type of 
employee or associate you require. They'll then pick out the individual 
in the interviewer initial contact. 
 
Invite and check into all sources. Particularly check personal 
references that are not restricted by laws disallowing them from 
speaking freely about your prospect. 
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